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Abstract 
 
The purpose of this research was to determine the relationship and influence Event “The Wind 
is Blowing” Individual Handshake Festival on fans of JKT48 satisfaction. Research approach 
used quantitative research with an associatve explanatory survey. The number of questionnaires 
were analyzed as much as 100 quastionnaires by using likert scale. Analysis research using 
SPSS 20.0. The results of the research was Event “The Wind is Blowing”Individual Handshake 
Festival JKT48 has a strong positive correlation with JKT48 fans satisfaction and Event “The 
Wind is Blowing”Individual Handshake Festival JKT48 able to affect satisfaction JKT48 fans as 
much as 64,3% . The Conclusion of this research was there is a relationship between the event 
to customer satisfaction as well as the event proved affect customer satisfaction. (BJ) 
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Abstrak 
 
Tujuan penelitian ini adalah untuk mengetahui hubungan dan pengaruh Event "Angin Sedang 
Berhembus" Individual Handshake Festival JKT48 dengan kepuasan penggemar JKT48. 
Pendekaran penelitan ini menggunakan penelitian kuantitatif dengan survei eksplanatif 
asosiatif.. Jumlah kuesioner yang dianalisis sebanyak 100 dengan menggunakan skala likert. 
Analisis menggunakan SPSS 22.00. Hasil yang dicapai adalah event "Angin Sedang 
Berhembus" Individual Handshake Festival JKT48 memiliki hubungan positf kuat dengan 
kepuasan penggemar JKT48 dan event "Angin Sedang Berhembus" Individual Handshake 
Festival JKT48 mampu mengaruhi kepuasan penggemar JKT48 sebanyak 64,3% . Simpulan 
dari penelitian ini adalah ada hubungan antara kegiatan event terhadap kepuasan pelanggan 
serta event terbukti mempengaruhi kepuasan pelanggan. (BJ) 
 
Kata Kunci : Public Relations, Event, Kepuasan Pelanggan. 
 
